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Objective: This theoretical essay aims to analyze the relationship between entrepreneurship
and catastrophes in the tourism sector.

Method: A bibliographic research was carried out in databases such as Emerald Insight,
Scopus, Spell, Springer and Web of Science. In total, 372 articles were found and among them
24 were considered valid since they relate the themes of entrepreneurship and disasters in
tourism.

Relevance/originality: Research on these themes raises the question of building niches and
resilience. Thus, the generic approach strategy helps to keep companies active in the midst of
crises. Resilience is the driving force behind reinventing business management in the midst of
catastrophes.

Main results: It can be seen that crisis management and entrepreneurial training are the main
convergences identified. Innovation, entrepreneurial vulnerability for entrepreneurship and
entrepreneurial intentions for disasters and catastrophes are differentiating characteristics that
involve the two constructs.

Theoretical/methodological contributions: The findings reveal scientific advances by
indicating that, even in adverse contexts of catastrophes, it is essential to invest in training the
entrepreneurs themselves and their team to have the knowledge to manage organizations.
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EMPREENDEDORISMO E CATASTROFES NO TURISMO

Objetivo: Este ensaio tedrico possui objetivo de analisar a relacdo entre empreendedorismo e
catastrofes no setor de turismo.

Método: Foi realizado um levantamento bibliografico em bases de dados como Emerald
Insight, Scopus, Spell, Springer e Web of Science. No total, 372 artigos foram encontrados e
dentre eles 24 foram considerados validos tendo em vista que relacionam as temaéticas
empreendedorismo e catastrofes no turismo.

Relevancia/originalidade: Pesquisas sobre essas tematicas apresentam a questdo da
construcdo de nichos e resiliéncia. Assim, a estratégia genérica de enfoque colabora para manter
as empresas ativas em meio a crises. Ja a resiliéncia é o eixo motriz para reinventar o
gerenciamento empresarial em meio as catastrofes.

Principais resultados: Percebe-se que a gestdo de crises e capacitacdo empreendedora séo as
principais convergéncias identificadas. Inovacdo, vulnerabilidade empresarial para
empreendedorismo e intencGes empreendedoras para desastres e catastrofes sdo caracteristicas
diferenciadoras entre os dois construtos.

Contribuicdes teéricas/metodoldgicas: Os achados revelam avancos cientificos ao indicar que
mesmo em contextos adversos de catastrofes é fundamental investir em capacitacdes dos
préprios empreendedores e da equipe para terem conhecimento para gerenciar as organizacoes.

Palavras-chave: Empreendedorismo. Catéstrofes. Turismo. Desastres.

EMPRENDIMIENTO Y DESASTRES EN TURISTICO

Objetivo: Este ensayo tedrico pretende analizar la relacion entre emprendimiento y catastrofes
en el sector turistico.

Meétodo: Se realizd un levantamiento bibliografico en bases de datos como Emerald Insight,
Scopus, Spell, Springer y Web of Science. En total se encontraron 372 articulos y entre ellos
24 fueron considerados validos ya que relacionan las tematicas de emprendimiento y desastres
en el turismo.

Relevancia/originalidad: La investigacion sobre estos temas plantea la cuestién de la
construccion de nichos y la resiliencia. Asi, la estrategia de enfoque genérico ayuda a mantener
activas a las empresas en medio de las crisis. La resiliencia es el motor que impulsa la
reinvencion de la gestion empresarial en medio de las catastrofes.

Principales resultados: Se puede apreciar que la gestion de crisis y la formacion emprendedora
son las principales convergencias identificadas. La innovacion, la vulnerabilidad empresarial
para el emprendimiento y las intenciones empresariales para los desastres y catastrofes son
caracteristicas diferenciadoras que involucran a los dos constructos.

Aportes tedricos/metodoldgicos: Los hallazgos revelan avances cientificos al indicar que, ain
en contextos adversos de catastrofes, es fundamental invertir en la formacion de los propios
emprendedores y su equipo para tener conocimientos para gestionar organizaciones.

Palabras clave: Emprendimiento. Catastrofes. Turismo. Desastres
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Introduction

Entrepreneurship is a growing area of knowledge and has attracted the attention of
academics in recent decades (Landstrom & Harirchi, 2018). For the Global Entrepreneurship
Monitor (GEM), Entrepreneurship can be understood as the practice of managing a new activity
and a driving force of economic growth, as it generates jobs, explores opportunities and fosters
productivity (Gem, 2023; Gem, 2021). Cuaton (2019), Alchieri, Dalbosco and Do Nascimento
(2017) and Wach (2017) emphasize that entrepreneurship influences economic transformation
and innovation, in addition to opening opportunities and stimulating the decision of individuals.

In entrepreneurship, opportunities and the presence of entrepreneurial people are
relevant (Shane & Venkataraman, 2000; Venkataraman et al., 2012). As for entrepreneurs, they
have the ability to subsidize the identification of opportunities in the midst of a scenario ruined
by a catastrophic event (Dushnitsky et al., 2020; Knoll & Sternad, 2021). In organizations, the
entrepreneur can greatly contribute to the process of managing the ventures (Silva et al., 2012).
Therefore, it is opportune to study the characteristics of the theme, in order to contribute not
only in the academic sphere, but also in the strategic management of enterprises inserted in the
tourism sector.

Nevertheless, the entrepreneur is an important actor in decision making, which makes
him largely responsible for the results of the organization (Silva et al., 2012; Zuchella, 2021),
including in relation to facing disasters. For Galbraith and Stiles (2006), the entrepreneur plays
a crucial role in the recovery of the economy and society affected by disasters or catastrophes.
Monllor and Murphy (2017) argue that disasters are events that cause suffering to society and
distressing scenarios for the economy. According to these authors, disasters may or may not
impact entrepreneurial intentions, as there is a particular moment for each entrepreneur
involved in the catastrophe to resume. Catastrophe can be understood as an unpredictable,
harmful, and disruptive event (Paiva & Santos, 2020).

Even in disaster situations, opportunities need to be creatively explored as soon as they
are identified and risks must be managed properly. According to Zahra (2020), Choudhury et
al. (2021) and Teng et al. (2020), the pandemic of the new coronavirus caused significant
changes in people and organizations in different sectors, such as tourism. In people and
organizations, for example, we have a growth in the use of information technology at work and

in personal life. In addition, managers had to review business models and customer
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relationships. Therefore, organizations that invest in research and development have found that
the existence of unique knowledge and skills provides a competitive advantage.

Tourism is a social, cultural, and economic activity that is related to the movement of
people to destinations outside their customary space for personal or professional purposes
(World Tourism Organization, 2008). Despite its economic representation, tourism has been
impacted by several crises (Bas & Sivaprasad, 2020; Lopez et al., 2004). Crises can be defined
as complex situations, caused by environmental disasters, economic instability, wars,
epidemics, pandemics and other events of great negative impact (Corbari & Grimm, 2020).
Chaos, on the other hand, can be understood as something started suddenly that disrupts the
system and promotes the most diverse results (Ivkov et al., 2019; Russell & Faulkner, 2004).

Even with advances in research on the subject, there are gaps in the literature on the
relationship between entrepreneurship and disasters in the tourism sector. Specifically, it is not
known which entrepreneurial actions should be implemented in the context of tourism during
turbulent situations. Therefore, this study aims to answer the following research question: what
is the relationship between entrepreneurship and disasters in the tourism sector? Alvesson and
Sandberg (2011) argue that gap discoveries play a relevant role in the literature. Sandberg and
Alvesson (2011) complement: identifying them is a way to broaden discussions in studies based
on what is presented in the literature.

Due to the relevance of the tourism sector to the economy, it is justified to study the
issue of entrepreneurship and its role in dealing with disasters. There is a shortage of research
that addresses the relationship between strategic actions to be implemented in companies and
catastrophes (Kraus et al., 2020). Similarly, there is a lack of studies that discuss how
organizations should position themselves in dealing with adverse situations (Tito & Araujo,
2019). Therefore, this theoretical essay has the overall objective of analyzing the relationship
between entrepreneurship and catastrophes in the tourism sector. Thus, the present research can
serve as a scientific basis for organizational management of companies inserted in a highly

relevant sector for the economy, as well as revealing research trends in the area.

Theoretical framework

This section aims to explain the relationship between entrepreneurship and disasters in

the tourism sector. To achieve this, the topics are initially individually.
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The concept of entrepreneurship is comprehensive and the absence of a focus makes it
difficult to define (Leunbach, 2021; Volery & Mazzarol, 2015). The lack of uniformity of the
concept provoked resistance in the development of the subject (Shane, 2012). Many of the
definitions refer to who the entrepreneur is and their respective role (Venkataraman, 1997). As
defined by Shane and Venkataraman (2000, p. 218), the field of entrepreneurship is: “The
academic examination of how, by whom and with what effects and opportunities to create future
goods and services are discovered, evaluated and explored”.

The study published in 2000 by Shane and Venkataraman entitled The promise of
entrepreneurship as a field of research allowed for the advancement and consensus of the
central idea on the subject. In the publication, the authors emphasize that people and
opportunities are determining factors for entrepreneurship (Shane, 2012). This definition stands
out since there is no clear conceptualization of the phenomenon (Verga & Soares da Silva,
2014). Thus, in this investigation, the definition that deals with opportunities and individuals is
considered.

The people involved in this process are called entrepreneurs. The term originates from
the French word entre-preneur (entrepreneur) and was studied by Vérin in 1982, when initially
on the 20th century its understanding was related to people who provoked fights (Filion, 1999).
Later, at the beginning of the 17th century, it was defined as an individual who led military
action. Finally, at the beginning of the 18th century, the connotation of a person who leads large
projects is assumed (Bosman & Fernhaber, 2018; Filion, 1999).

For Baggio and Baggio (2014, p. 36), the entrepreneur is seen as “(...) an individual
who detects an opportunity and creates a business to capitalize on it, taking calculated risks”.
This concept corroborates the research carried out with a group of professors who taught the
subject of entrepreneurship. In the study, they perceive the entrepreneur as someone with virtue
who takes advantage of opportunities (Zappe et al., 2013). However, entrepreneurs need to be
aware, as opportunities can arise in any scenario and sector, even in catastrophic situations
(Monllor & Altay, 2016).

Gur et al. (2020) postulate that disasters promote changes in the scenario as well as in
the relationships between stakeholders. With this, entrepreneurs perceive that opportunities can
arise in uncertain situations. Even in the uncertainty that an environment impacted by
catastrophic situations presents, alternatives can be discussed through creativity for a creative
reconstruction (Kuckertz & Brandle, 2021; Monllor & Murphy, 2017). However, the

experience gained in the reconstruction process can contribute to the creation of resilient
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communities when faced with adverse events (Melian-Alzola et al., 2020). It should be noted
that this analysis is not associated with a specific type of business/segment and can be extended
to other sectors. For example, this was the case with the healthcare system of certain nations
during the Covid-19 crisis, when some European countries learned from the experiences of
China and Italy and behaved proactively (Kuckertz et al., 2020).

In the economic segment of tourism, the role of entrepreneurs is fundamental. It is
noteworthy that tourism is considered a highly representative sector for the world economy, as
it generates revenues, jobs, investments and infrastructure in the countries that explore it
(Hondrio et al., 2020; Gomes & Pereira, 2016; Gurtner, 2016; Pereira & Costa, 2016). Perinotto
et al. (2019, p. 220) explain: “(...) tourism is linked to the economic process of globalization,
which has promoted worldwide availability and accessibility to various tourist products and
services”. In 2019, the sector contributed to the economy with 9.3 trillion dollars, which
represented 6.7% of global GDP (Ferreira Austregesilo et al., 2021; Wang, 2021). However, it
is also a vulnerable industry in the face of catastrophes, disasters or crises (Aliperti et al., 2019;
Awan et al., 2021; Cr6 & Martins, 2017; Da Cruz Vareiro & De Sousa Pinheiro, 2017
Harrington, 2021; Rodriguez-Anton & Alonso-Almeida, 2020). In 2020, the World Tourism
Organization (UNWTO) recorded that global tourism presented challenging numbers, suffering
a 74% drop in international travel, making a reduction of approximately 1 billion passengers,
compared to 2019 (World Tourism Organization, 2021). Thus, catastrophes or disasters are
related to crises (Keown-McMullan, 1997).

Regarding the origin and concept of the word catastrophe, Monteiro (2018) explains
that:

(...) catastrophe is a word of Greek origin, formed by the preposition kata, which in ancient Greek indicates a
displacement at the same time downwards and towards the end, and in modern Greek it means both ‘against' and
'for'; and by the root streph, to turn, of a cyclic character. In ancient Greek, katastrephd means 'l bring down’, as
when the top of something falls to the ground, when a city is destroyed by enemies or a house is demolished, a
fighter puts his opponent to the ground. The noun katastrophg, still in ancient Greek, designates ‘overturn,

conquest, destruction’, of a country, a city or a people, and at the same time the completion of something. (p.
207)

Braga et al. (2008) argue that disasters can be recognized as catastrophes and are events
of great magnitude accompanied by aspects of nature, causing many deaths and devastation.
Faulkner (2001) understands disasters as: ‘“‘situations in which a company (or a group of
companies, in this case a tourist destination) is faced with unpredictable catastrophic changes
over which they have little control” (p. 136).

Finally, the concept of crisis in tourism by Sénmez et al. (1999) is presented below:
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(...) any occurrence that may threaten the normal operation and conduct of tourism-related business; harming a
tourist destination's overall reputation of safety, attractiveness and comfort, negatively affecting visitors'
perceptions of that destination; and, in turn, causing a slowdown in the local travel and tourism economy and
disrupting the continuity of business operations of the local travel and tourism industry by reducing tourist
arrivals and expenditures. (pp.13-14)

For Faulkner (2001), crisis can be defined as: “(...) an event, self-initiated through
problems such as inept management structures and practices or failing to adapt to changes” (p.
136). In this study, the same understanding will be considered for catastrophes and disasters.

Despite being a sector that grows rapidly and influences the economy's performance, it
is noticeable how much the tourism industry can be impacted by external events considered out
of control (natural disasters or man-made disasters), which end up preventing the sector from
operating in its fullness (Harrington, 2021; Silva & Silva, 2021).

An example of a technological catastrophe, caused by hazardous products, is the oil spill
event in 2019 on the south coast of Pernambuco in Porto de Galinhas, the region where this
research takes place. Still on this impact, the oil spill, which occurred in August 2019 on the
coast of Northeast Brazil, had significant effects on the local tourism sector, generating
socioeconomic and environmental consequences. The tourism sector in the region lived with a
reality of restaurants and bars with low occupancy rates and low customer frequency, causing
losses due to the high stock of perishables, such as: crustaceans, shellfish, crabs and fish (Araujo
et al., 2019). In addition, the interruption occurred due to the very low frequency of bathers on
the beach, as it is a carcinogenic substance. The negative economic impact of the oil spill was
heightened when, as a preventive measure, the consumption of seafood was suspended by
health authorities (Ramalho, 2019), causing a decrease in the number of customers going to
restaurants specialized in seafood.

Another catastrophe recently experienced by humanity is the pandemic caused by
Covid-19. With the pandemic caused by the new coronavirus, made official in March 2020
(World Health Organization, 2020; Raki et al., 2021), countries around the globe had airports
shutting down, drastically reducing the number of flights. According to the Brazilian
Association of Airlines (ABEAR), the domestic network suffered a 93% decrease in the number
of flights and the international network a decrease of 98% during the first months of the

pandemic (Beni, 2020), causing suspension and cancellation of many flights.
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Methodology

This investigation was developed from a qualitative approach. Qualitative research
locates the observer in the world, being composed of material and interpretive practices that
give visibility to the world (Denzi & Lincoln, 2006). The qualitative method seeks to study the
subjectivity of phenomena and behaviors within an environment, not limited to quantity,
intensity or frequency, being inductive research (lkeda, 2009; Taylor et al., 2015). In this
approach, the researcher is concerned with understanding and explaining how phenomena occur
in the environment in different ways (Denzi & Lincoln, 2006). However, in qualitative research,
the researcher is considered a fundamental actor, responsible for thinking, feeling, perceiving
and, in this way, externalizing the motivation for the subject he wants to investigate (Gonzélez,
2020).

For the development of this study, a bibliographic investigation was carried out in the
Portal Periodicals of CAPES (Coordination for the Improvement of Higher Education
Personnel), in Emerald Insight, Scopus, Spell, Springer and Web of Science. These databases
are considered suitable for studies in the area of applied social sciences and only peer-reviewed
articles were selected.

In order to carry out the literature review, articles available in Emerald Insight, Scopus,
Spell, Springer and Web of Science were selected. The research is shown in Figure 1, with an
indication of the databases, descriptors, available periods and the number of articles that discuss
the themes.

The following descriptors are used: ‘“entrepreneurship” AND “tourism disasters”,

2 13

“entrepreneurship” AND “tourism catastrophes”, “empreendedorismo” AND “desastres no
turismo”, “empreendedorismo” AND “catastrofes no turismo”. As a result of the search, 372
articles are found with the descriptors in English and 0 articles with the descriptors in
Portuguese, totaling 372 searches. Among the researched articles, 24 are considered valid since
they relate the themes of entrepreneurship and disasters in tourism. In addition, the databases
that supported the search for journals and the respective results are described in Table 1.
Regarding the research in the databases, it is opportune to explain the semantics of the
numbers contained in each one of them. The first analyzed database is Emerald Insight and the
period available for consultation is from 1900 to 2021. The search indicates 94 articles (18 for
the descriptor disasters and 76 for the descriptor catastrophes), of which 14 are validated (12

for the descriptor disasters and 2 for the descriptor catastrophes) due to the connection with the
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two themes, 75 are discarded as they are not related to the themes and, finally, the result of the
consultation presents 2 repeated articles. The second studied database is SCOPUS, the period
available for research is from 1960 to 2021 and 4 articles are found (descriptor disasters), of
which 2 are considered valid, 2 are discarded and O are repeated. At Spell, the period for the

search comprised the years between 0 and 2021, but no articles are found.

Figure 1.

Accessed databases

Databases | Descriptors Ave}ilable Numb_er of ar!:icles re_lating Entrepreneurship i:bmtal
period and Disasters in Tourism .
articles
18 - descriptors in English — (disasters)
(12 valid; 4 unrelated; 2 repeated)
Emerald 1900 to | 76 - descriptors in English - (catastrophes) 14
Insight 2021 (2 valid; 71 unrelated; 3 repeated)
Entrepreneurship 0 - descriptors in Portuguese (desastres and
and tourism Catéstrofes)
disasters 4 - descriptors English (disasters)
(2 valid; 2 unrelated; O repeated)
SCOPUS Entrepreneurship | 1960  to | O - descriptors in English (catastrophes) 2
(Elsevier) | and tourism | 2021 0 - descriptors in Portuguese (desastres and
catastrophes catastrofes)

_ 0 - descriptors in English (disasters; catastrophes)
Empreendedorism | 0to 2021 | 0 - descriptors in Portuguese (desastres and | 0

Spell 0 e desastres no catéstrofes)
turismo
223 - descriptors in English (disasters)
Empreendedorism (4 valid; 219 unrelated; 0 repeated)
0 e catastrofes no 37 - descriptors in English (catastrophes)
Springer turismo 1900  to | (0 valid; O unrelated; O repeated
2021 0 - descriptors in Portuguese (desastres and | 4
catéstrofes)
14 - descriptors in English (disasters)
(4 valid; 9 unrelated; 1 repeated)
Web of 1945 to | O - descriptors in English (catastrophes) 4
Science 2021 (0 - valid; 0 unrelated; O repeated)
0 - descriptors in Portuguese (desastres and
catéstrofes)
Total with no repetitions 24

Source: Prepared by the authors (2023).

As for Springer, the period available for search is between the years 1900 and 2021 and
260 articles are located (for the descriptors disasters and catastrophes), of which 4 are validated,
256 are discarded and O are repeated articles. Finally, on the Web of Science, the period

available is between 1945 and 2021, in which 14 articles are located (only for the descriptor
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disasters), namely: 4 validated, 9 excluded and 1 repeated. Additionally, to Figure 1, Figure 2

shows the articles that were analyzed and supported the discussion of the results.

Figure 2.

Articles analyzed

Emerald Insight

Data base Article title Author/ Year
Renegotiating organisational crisis management in urban tourism: Faisal et al.
strategic imperatives of niche construction (2020)
Hospitality managers in turbulent times: the COVID-19 crisis Giousmpasoglou
etal. (2021)

Entrepreneurial opportunity recognition in the face of disasters

Gur et al. (2020)

Using social media in hotel crisis management: The case of bed
bugs

Liu et al. (2015)

Natural disasters, terrorism, and civil unrest: crises that disrupt the
tourism and travel industry-a brief overview

Harrington (2021)

Reviving the Indian hospitality industry after the Covid-19 Gupta & Sahu
pandemic: the role of innovation in training (2021)
Small tourist firms in rural areas: agility, vulnerability and Irvine &

survival in the face of crisis.

Anderson (2004)

Discovering opportunities in necessity: The inverse creative
destruction effect

Monllor & Altay
(2016)

Coronavirus (Covid-19) and entrepreneurship: cultural, lifestyle
and societal changes

Ratten (2020)

Business model adaptation as a strategic response to crises:
navigating the COVID-19 pandemic

Chanyasak et al.
(2021)

A post-disaster study of a women-led handicraft industry in rural
Philippines

Cuaton (2019)

Strategic human resource management practices and Bouaziz &
organizational resilience Hachicha
(2018)
Natural disasters, entrepreneurship, and creation after destruction: Monllor &
A conceptual approach Murphy (2017)
Aesthetically clean to clinically clean—A study on new Sharma &

housekeeping practices in Delhi hotels beyond COVID-19
pandemic

Kaushik (2021)

SCOPUS National tourism strategies during the Covid-19 pandemic Collins-Kreiner &
(Elsevier) Ram (2020)
Social network analysis: Characteristics of online social networks Kim & Hastak
after a disaster (2018)
Managing uncertain consequences of a global crisis: SMEs Etemad (2020)
encountering adversities, losses, and new opportunities
Predicting small business demise after a natural disaster: an Marshall et al.
analysis of pre-existing conditions (2015)
Springer Collaborating against COVID-19: Bridging travel and travel tech Mizrachi &
Gretzel (2020)
The role of diversity in organizational resilience: a theoretical Duchek et al.
framework (2020)
Selecting lifestyle entrepreneurship recovery strategies: A | Dias et al. (2022)
Web of Science | response to the COVID-19 pandemic

(Re) Creating spaces for tourism: Spatial effects of the 2010/2011
Christchurch earthquakes

Faisal et al.
(2020)

Post-pandemic  recovery
entrepreneurship

strategies:  revitalizing lifestyle

Dias et al. (2021)
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Data base Article title Author/ Year
Tourism recovery strategies during major crises: the role of | Raki et al. (2021)
proactivity
Source: prepared by the authors (2023).

In the treatment of data, the technique of content analysis by Bardin (2016). The author

defines the technique as:

(...) a set of analysis techniques of communications aimed at obtaining, through systematic and objective
procedures for describing the content of messages, indicators (quantitative or not) that allow the inference of
knowledge related to the production/reception conditions (inferred variables) of these messages (Bardin, 2016,
p.25).

According to Bardin (2016), content analysis consists of the following steps: pre-
analysis (organization of all material), exploration of the material (coding and categorization
process) and treatment of the results (ATLAS.ti software support).

In the pre-analysis, the initial reading and definition of the documents used in this
research was performed. Regarding the articles of the theoretical framework for this
investigation, they were also studied from the content analysis of Bardin (2016) and with the
support of the ATLAS.ti software. In the exploration phase of the material, coding and
categorization took place. Coding is the transformation of raw data to represent the content of
the analysis. Categorization allows the joining (grouping) of elements with the same
characteristics, according to previously established rules (Bardin, 2016). Finally, in the final
phase of analysis - treatment of results, inference and interpretation, the researcher in possession
of the raw results aims to make them valid and meaningful (Bardin, 2016).

The codes were based on constructs identified in the literature, which guided this
research. With this, it is clear that in the data analysis, the identified constructs are related and
appear frequently in the analyzed articles. For example, the construct “crisis management"
appears 131 times, resulting in the formation of the respective code, and other codes emerged
in the process according to the analysis. It is noteworthy that 12 codes were generated in the
ATLAS.ti software that supported the structuring of Figure 3 with the convergences, and Figure
4 with the distinguishing characteristics between entrepreneurship and disasters.

This is an empirical theoretical article, the articles were compiled for the document
manager, also known as a local hermeneutic unit where the primary documents are inserted
(Pocrifka & Carvalho, 2014) and analyzed with ATLAS.ti, software indicated for investigation
of qualitative data meeting the objectives of this research.
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The software encourages the researcher to organize the data, thus achieving a better
general analysis of the documents and in this way, it is possible to obtain significant and
effective results, generating an analytical discussion of the process (Rambaree, 2014).

Bley and Carvalho (2019, p.13) elucidate:

The association with the ATLAS ti software allows the researcher to have control of their data, establishing
standards, themes and having the possibility of deepening the analysis of the data, keeping the focus on their
objective, facilitating coding and, consequently, enabling the creation of networks that provide a visualization
and interpretation of the research corpus.

With regard to encoding, this step “[...] corresponds to a transformation — carried out
according to precise rules — of the raw data of the text [...] allows reaching a representation of
the content or expression [...]” (Bardin, 2016, p. 133), the codes were listed and related to the
text, generating a total of 13 codes. Initially, after coding, the ATLAS.ti software allows
generating network(s) with the codes created as presented in the section: discussion of the

results.

Results

To achieve the objective of this research, the relationship between the constructs
entrepreneurship and catastrophes in the tourism sector is analyzed. In the analysis of the 24
articles, it is possible to perceive convergences between constructs entrepreneurship and
disasters in tourism, represented in Figure 3 and the differentiating characteristics involving the

two constructs are presented in Figure 4.
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Figure 3.

Convergences Between Entrepreneurship And Disasters In Tourism
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Source: Prepared by the authors using ATLAS.ti (2023).

Crisis management and entrepreneurial training are the main identified convergences.
Crisis management is associated with managerial actions that involve three elements that
reinforce the validity of the entrepreneurship construct and its relationship with catastrophe in
tourism, namely: communication plan, staff qualification and flexibility. With regard to
entrepreneurial training, it is clear that the relationship between entrepreneurship and disasters

in tourism provides entrepreneurial opportunity.
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Figure 4.

Differentiating Characteristics Between Entrepreneurship And Disasters In Tourism
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Source: prepared by the authors using ATLAS.ti (2023).

In the differentiating characteristics of each analyzed construct, it can be seen that
innovation and business vulnerability are associated with entrepreneurship. And that
entrepreneurial intentions are not influenced by catastrophe/disaster situations.

Discussion of results

This section initially presents the convergences between entrepreneurship and
catastrophes in tourism as shown in Figure 3, then the differentiating characteristics represented
in Figure 4. It is understood as differentiating characteristics, the factors that express
particularities of each of the constructs discussed. Finally, the trends that deal with the two
researched themes are discussed.

In Figure 3 crisis management must act early and preventively, that is, before the crisis
is installed by any eventuality. The literature shows that, in order to recover from disasters and
manage crises, it is necessary to understand the importance of planning for organizing efforts
in events of this nature (Faisal et al., 2020). Other studies diverge by showing that organizations
are more reactive than preventive in response to crisis situations (Silva et al., 2021; Andirin et
al., 2017). Despite the divergences found in the literature, research reveals that crisis
management must be based on the crisis management plan, associated with the chain of

managerial actions (Giousmpasoglou et al., 2021; Liu et al., 2015).

PODIUM Sport, Leisure and Tourism Review | S3o Paulo | v.12 | n. 2 | p. 335-366 | maio/ago. 2023
348


https://periodicos.uninove.br/index.php?journal=podium&page=index
https://creativecommons.org/licenses/by-nc-sa/4.0/

5

<

Correia, A. M. S. S., & Pereira, Y. V. (2023, maio/ago.). Entrepreneurship and disasters in the tourism sector

The actions are focused on detailed information and strategies in order to guide
managers in coping with crisis and minimizing its impacts, in order to seek new forms of daily
action (Doern, Williams & Vorley, 2019; Kim & Hastak, 2018; Phengsuwan et al., 2021;
Nguyen, Imamura & luchi , 2018; Spillan & Hough, 2003), for example: many companies have
learned, adapted and implemented new operational protocols and new hygiene standards due to
COVID-19, so that security is established for internal and external audiences (Etemad, 2020;
Giousmpasoglou et al., 2021; Gupta & Sahu, 2021; Hao et al., 2020; Sharma et al., 2021,
Sharma & Kaushik, 2021).

Among the managerial actions listed in the literature on dealing with crisis, the
following stand out: communication plans, staff qualification and flexibility. Crises, when
triggered, tend to affect tourists' impressions of the destination in the long term (Gonzélez-
Herrero & Pratt, 1998). Communication plans are effective, as they can guarantee security and
tranquility to tourists or visitors regarding the real situation of the place impacted by the
disaster, in addition to minimizing the negative impacts of the media on the location’s image
(Harrington, 2021; Kim, 2021; Mizrachi & Gretzel, 2020; Nilakant et al., 2014; Ribeiro et al.,
2020; Seller & Laurindo, 2018;). Communication should also be focused on the organization's
internal audience (managers), providing the necessary information for crisis management at the
level of excellence (Giousmpasoglou et al., 2021).

Staff qualification is another important management action in a crisis situation.
Qualification actions involve investments in human capital and training of staff focused on:
adaptability, fostering innovation, developing new skills and designing more robust business
models (Faisal et al., 2020; Dias et al., 2021; Giousmpasoglou et al., 2021).

Flexibility is the third and last managerial action that provides managers with autonomy
in decision making, transforming them into agents of change and leaders with the ability to
work more assertively in the reconstruction of the organization (Chanyasak et al., 2021,
Garrido-Moreno et al., 2021; Irvine & Anderson, 2004; Szumanski et al., 2021). Regarding
flexibility, Finkelstein (2019) and Dane (2010) differ from the previously mentioned authors
and postulate that this aspect can limit managerial capacity.

Entrepreneurial training is another convergence between the studied constructs. This
training is directly related to experience and what can be learned from it (Gur et al., 2020).
Giousmpasoglo et al. (2021) postulate that entrepreneurial training influences the development
of resilience, allowing companies to develop the ability to adapt and continue their activities in

disaster situations. Furthermore, entrepreneurial training provides the involved individuals with
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the opportunity to acquire new knowledge, which allows them to take advantage of
opportunities (Dias et al., 2021).

Monllor e Altay (2016) argues that disaster situations act as creative destruction,
showing new opportunities that are exploited by entrepreneurs. Opportunities can be oriented
towards small businesses, including involving the community and boosting the local economy.
In this way, entrepreneurs can be responsible for planning and influencing changes in the
impacted location (Cuaton, 2019; Zhang, 2016).

After explaining the convergences, the differentiating characteristics involving the two
constructs are presented in Figure 4. Innovation reveals itself as the first differentiating
characteristic of entrepreneurship. In order to ensure survival in the market, it is necessary to
deal with the crisis situation and innovate in the coping process. To this end, entrepreneurship
sees innovation as an ally for identifying opportunities, even if this differentiating characteristic
leads to adjustments that create cultural, lifestyle and social changes (Brandé&o et al., 2019;
Nakano & Wechsler, 2018; Ratten, 2020). For Dias et al. (2022) and Adriano et al. (2020)
innovation can be considered one of the priorities in the recovery process in the post-disaster
context.

Entrepreneurial vulnerability is the second and final differentiating characteristic
perceived in the literature as being related to entrepreneurship. Tourism organizations and
companies are vulnerable in disaster situations (Faisal et al., 2020) and this vulnerability can
be presented in four dimensions: capital (liquidity and size of the organization), work
(flexibility), supplier (degree of dependence to suppliers) and customer (business diversity)
(Zhang et al., 2009). Thus, having the expertise on which aspects help or hinder the survival of
a company provides relevant data to develop it and prepare it for unexpected events (Marshall
etal., 2015).

Another perceived differentiating characteristic consists of entrepreneurial intentions.
These intentions are related to a person's time and level of interest in starting a new venture
soon after the catastrophe. The time may vary, because individuals who are victims of disasters
can establish priorities and question what is the most appropriate period for a business
resumption or if they will seek other opportunities (Monllor & Altay, 2016).

After discussing the differentiating characteristics, trends in studies that simultaneously
deal with entrepreneurship and disasters in tourism are indicated. Research on these themes

raises the question of the building of niches and resilience.
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The building of niches at an organizational level can be understood as an adaptive
process, in which organizations modify the environment and can influence the evolutionary
process (Spisak et al., 2015). For Luksha (2008), the building of niches makes the environment
more competitive and contributes to the creation of opportunities. Therefore, the building of
niches allows the manager to act in the reconstruction of the organizational niche and their
influence will collaborate in the organizational evolutionary process (Faisal et al., 2020).

The second and last striking trend on the constructs in question deals with resilience.
Resilience in organizations emphasizes the ability to manage challenges and threats through
planning and adaptation in adverse situations (Clapp-Smith & Lester, 2014; Dobie et al., 2018;
Jiang et al., 2019; Estevdo & Costa, 2020; Fonseca & Oliveira, 2021; Giousmpasoglou et al.,
2021; Raki et al., 2021; Sharma et al., 2021). The term is related to adapting to change, seeking
flexible and innovative responses, which provides entrepreneurs with new opportunities
(Bouaziz & Hachicha, 2018; Gialis et al., 2019; Kamalahmadi & Parast, 2016; Lee et al., 2013;
Monllor & Murphy, 2017).

Resilience is a topic that has been frequently discussed in the tourism literature (Cellini
& Cuccia, 2015; Giousmpasoglou et al., 2021; Gur et al., 2020; Ratten, 2020). “Resilience in
the context of tourism is defined as the ability of the industry to effectively deal with disasters
and self-inflicted crises in order to maintain [...] stability [...] while ensuring flexibility and
diversity for innovation and development future” (Buultjens et al., 2017, p. 84). The COVID-
19 pandemic has created a devastating scenario for the tourism and hospitality industry
(Collins-Kreiner & Ram, 2021; Kaushal & Srivastava, 2021; Assaf & Scuderi, 2020). Many
organizations closed their doors when the need for stricter health rules such as the lockdown
(distancing measures and mobility restrictions) was decreed (Rutynskyi & Kushniruk, 2020;
Okafor et al., 2022). The tourism industry has sought to be resilient at all times. Resilience is a
striking aspect in situations involving catastrophes of different magnitudes.

Regardless of the study approach, whether emphasizing political and economic crises
or disaster, natural or man-made, these studies are usually directed towards response and
recovery (Cellini & Cuccia, 2015), with this relationship being a possibility of resilience
incidence. The term is defined by Duchek et al. (2020) as the “(...) ability to anticipate potential
threats, effectively deal with unexpected events and learn from these events” (p. 388).
Regarding catastrophes in the hotel sector, the term is understood by Brown et al. (2018) as
“(...) A dynamic condition that describes the ability of a hotel, along with its stakeholders (staff,
guests and the local community), to assess, innovate, adapt and overcome possible disruptions
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triggered by disasters” (p. 36). So, in order to recover from this type of event, organizations in
the tourism sector require different characteristics and capabilities (Brown et al., 2018).
According to Prayag (2018), resilience is related to extraordinary and incremental changes,
having as main indicators: elements of learning, risk identification, vulnerability assessment,
proactive attitude, planning strategies and recovery priorities. Therefore, resilience can promote
transformations in the entire industry, being a key factor in the disaster scenario (Gur et al.,
2020). Zahra (2020) emphasizes that resilient organizations learn  from

management/entrepreneurial guidance and discover opportunities in the midst of chaos.

Conclusion

This study aims to analyze the relationship between entrepreneurship and disasters in
the tourism sector, and to achieve this, 24 articles were analyzed. As a result, the main
convergences and distinctive characteristics between entrepreneurship and disasters in the
tourism sector were identified. With regard to convergences, two important aspects can be seen,
namely: crisis management and entrepreneurial training. Crisis management is associated with
managerial actions related to three elements that reinforce the validity of the entrepreneurship
construct and its relationship with disasters in tourism, such as communication plan, staff
qualification and flexibility. These findings reveal scientific advances by indicating that, even
in adverse contexts of catastrophes, it is essential to invest in training for the entrepreneurs and
for their teams, in order to have the knowledge to manage organizations.

Regarding the differentiating characteristics, the constructs of entrepreneurship and
disasters in the tourism sector involve innovation, entrepreneurial vulnerability for
entrepreneurship and entrepreneurial intentions in disasters and catastrophes. Finally, trends in
studies that deal simultaneously with entrepreneurship and disasters in tourism are indicated.
Research on these themes raises the question of niche building and resilience. Thus, the generic
approach strategy helps to keep companies active in the midst of crises. Resilience, on the other
hand, is the driving force for reinventing business management in the midst of catastrophes.

The findings of this study provide relevant information to help entrepreneurs in the
management of organizations and for the academy with regard to raising new research related
to the topic. Entrepreneurship and disasters in the tourism sector were analyzed, which can
contribute to adequate management practices identified before, after and, mainly, during the

confrontation of catastrophes, they have great potential to add value to the business of
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enterprises in the tourism sector and especially the practices that need to be analyzed and
incorporated into the organization in situations involving crises. And yet, how they lived
experiences (governed by some important strategies) in catastrophic scenarios can contribute
to the development of local entrepreneurship. For example, with the adaptation and
implementation of new safety and hygiene protocols due to Covid-19 (Hao et al., 2020).

With regard to public policies, this study focuses on emphasizing the importance of
these policies for tourism, education, economics and crisis management. The complexity of a
situation experienced by organizations when dealing with catastrophes, for example, may
require the joint efforts of public and private initiatives, in addition to the third sector, to respond
quickly to emerging challenges. Therefore, public policies that are increasingly integrated and
aligned with both a local and global agenda are mandatory. Therefore, it is urgent to adopt
public policies that encourage, for example, the ability to innovate, a capacity that is
fundamental in entrepreneurship, in order to prepare people and organizations to face the
coming crisis, optimize the use of resources and, mainly, take advantage of the opportunities.

With regard to the limitations of the study, the main obstacle is the descriptors used in
the research. It is recommended to expand the keywords and use terms such as: crisis and crisis
management, which can strengthen future research by identifying essential elements related to
the theme.

As a suggestion for future research, it is indicated to carry out theoretical-empirical
studies that address the role of the entrepreneur in facing catastrophes in organizations from
different economic segments and sizes. Entrepreneurial actions in these contexts can reveal
peculiar idiosyncratic aspects that contribute to the advancement of scientific and technical
knowledge.

Finally, it is believed that this article contributed by highlighting the research gaps that
deal with the topics discussed. As well as serving as a scientific basis for entrepreneurs and
company managers to understand the importance of people's training and the resilience
development in crisis situations. As well as revealing research trends in the area and insights
on how crisis or chaos situations can be pedagogical in the future of organizations, regardless

of the sector they operate in.

Acknowledgements
Thanks are due to the Universidade Federal de Pernambuco (Federal University of
Pernambuco) for the financial support made possible by the public biddings PROPESQI n°.

PODIUM Sport, Leisure and Tourism Review | S3o Paulo | v.12 | n. 2 | p. 335-366 | maio/ago. 2023
353


https://periodicos.uninove.br/index.php?journal=podium&page=index
https://creativecommons.org/licenses/by-nc-sa/4.0/

a2

Correia, A. M. S. S., & Pereira, Y. V. (2023, maio/ago.). Entrepreneurship and disasters in the tourism sector

10/2020 of Humanities and PROPG n°. 03/2020- Edital de Apoio ao Pesquisador linked to the
UFPE Postgraduate Programs. In addition, thanks are also extended to the Pernambuco State
Science and Technology Foundation (FACEPE) for the grant of funds for this research and to
CAPES.

References

Adriano, N. E., Sapelli, D. M., & Dalfovo, M. S. (2020). Cervejarias artesanais e a
comunicagdo na pandemia. Revista de extensdo e iniciagéo cientifica da
UNISOCIESC, 8(1), 1-27. Retrieved from
http://reis.unisociesc.com.br/index.php/reis/article/view/173

Alchieri, A.P. da S., Dalbosco, I.B., & Do Nascimento, S. (2017). Dimensdes do
Empreendedorismo Internacional das PMEs Exportadoras do Sul do Brasil. Revista da
Micro e Pequena Empresa, 11(2), 1-16. Retrieved from http://dx.doi.org/10.21714/19-
82-25372017v11n2p2XX

Aliperti, G., Sandholz, S., Hagenlocher, M., Rizzi, F., Frey, M., & Garschagen, M. (2019).
Tourism, Crisis, Disasters: An interdiciplinary aprouch. Annals of Tourism Research,
79(1), 1-5. Retrieved from https://doi.org/10.1016/j.annals.2019.102808

Andirin, C., Moital, M. & Cardoso, C.P. (2017). Falhas no servico como crises
organizacionais no turismo de negécios: Origens e estratégias operacionais percebidas
pelos profissionais de eventos. Revista Brasileira de Pesquisa em Turismo, 11(3), 480-
502. Retrieved from https://doi.org/10.7784/rbtur.v11i3.1342

Alvesson, M., & Sandberg, J. (2011). Generating research questions through
problematization. Academy of management review, 36(2), 247-271. Retrieved from
https://doi.org/10.5465/amr.2009.0188

Araujo, M. A., Ramalho C. W. N., & Melo, P. W. (2019). Pescadores artesanais,
consumidores e meio ambiente: consequéncias imediatas do vazamento de petréleo no
Estado de Pernambuco, Nordeste do Brasil. Cadernos de Saude Publica, 36(1),1-6.
Retrieved from https://doi.org/10.1590/0102-311X00230319

Assaf, A., & Scuderi, R. (2020). COVID-19 and the recovery of the tourism
industry. Tourism Economics, 26(5), 731-733. Retrieved from
https://doi.org/10.1177/1354816620933712

Awan, M. [, Shamim, A., & Ahn, J. (2021). Implementing ‘cleanliness is half of faith’ in re-
designing tourists, experiences and salvaging the hotel industry in Malaysia during
COVID-19 pandemic. Journal of Islamic Marketing, 12(3), 543-557. Retrieved from
https://doi.org/10.1108/JIMA-08-2020-0229

Bardin, L. (2016). Analise de contetido: edicdo revista e ampliada. Edigdes, 70, 280.

PODIUM Sport, Leisure and Tourism Review | S3o Paulo | v.12 | n. 2 | p. 335-366 | maio/ago. 2023
354



https://periodicos.uninove.br/index.php?journal=podium&page=index
https://creativecommons.org/licenses/by-nc-sa/4.0/
http://reis.unisociesc.com.br/index.php/reis/article/view/173
http://dx.doi.org/10.21714/19-82-25372017v11n2p2XX
http://dx.doi.org/10.21714/19-82-25372017v11n2p2XX
https://doi.org/10.1016/j.annals.2019.102808
https://doi.org/10.7784/rbtur.v11i3.1342
https://doi.org/10.5465/amr.2009.0188
https://doi.org/10.1590/0102-311X00230319
https://doi.org/10.1177/1354816620933712
https://doi.org/10.1108/JIMA-08-2020-0229

a2

Correia, A. M. S. S., & Pereira, Y. V. (2023, maio/ago.). Entrepreneurship and disasters in the tourism sector

Baggio, A. F., & Baggio, D.K. (2014). Empreendedorismo: Conceitos e Definigdes. Revista
de Empreendedorismo, Inovacao e Tecnologia, 1(1), 25-38. Retrieved from
https://core.ac.uk/download/pdf/233174264.pdf

Bas, T., & Sivaprasad, S. (2020). The impact of the COVID-19 pandemic crisis on the travel
and tourism sector: UK evidence. SSRN Electronic Journal, 1-19. Retrieved from
http://dx.doi.org/10.2139/ssrn.3623404

Beni, M. C. (2020). Turismo e Covid-19: algumas reflexes. Rosa dos Ventos Turismo e
Hospitalidade, 12(3), 1-23. Retrieved from
https://doi.org/10.18226/21789061.v12i3a02

Bley, P. D., & Carvalho, A. (2019). Ciclos de codificacdo e o software Atlas ti: uma parceria
criativa para andlise de dados qualitativos em pesquisas sobre o0 uso das tecnologias
digitais no campo da Educagdo. Em Teia, 10(1), 2-14. Retrieved from
http://dx.doi.org/10.36397/emteia.v10i1.240016

Bosman, L. & Fernhaber, S. (2018). Teaching the Entrepreneurial Mindset to Engineers:
Defining the Entrepreneurial Mindset. New York: Springer International Publishing,
7-14. Retrieved from https://link.springer.com/book/10.1007/978-3-319-61412-
0?noAccess=true

Bouaziz, F., & Hachicha, S. Z. (2018). Strategic human resource management practices and
organizational resilience. Journal of Management Development, 37(7), 537-551.
Retrieved from https://doi.org/10.1108/JMD-11-2017-0358

Branddo, F., Breda, Z., & Costa, C. (2019). Innovation and internationalization as
development strategies for coastal tourism destinations: The role of organizational
networks. Journal of Hospitality and Tourism Management, 41(1), 219-230. Retrieved
from https://doi.org/10.1016/j.jhtm.2019.10.004

Braga, L.L., Fiks, J.P., Mari, J.J., & Mello, M.F. (2008). The importance of the concepts of
disaster, catastrophe, violence, trauma and barbarism in defining posttraumatic stress
disorder in clinical practice. BMC Psychiatry, 8(68), 1-8. Retrieved from
https://doi.org/10.1186/1471-244X-8-68

Brown, N.A., Orchiston, C., Rovins, J.E., Feldmann-Jensen, S., Johnston, D. (2018). An
integrative framework for investigating disaster resilience within the hotel sector.
Journal of Hospitality and Tourism Management, 36(1), 67-75. Retrieved from
https://doi.org/10.1016/j.jhtm.2018.07.004

Buultjens, J., Ratnayake, I., & Gnanapala, A. C. (2017). Sri Lankan tourism development and
implications for resilience. Tourism and resilience, 83-95. Retrieved from
https://doi.org/10.1079/9781780648330.0083

Cellini, R., & Cuccia, T. (2015). The economic resilience of tourism industry in Italy: What
the ‘great recession’ data show. Tourism Management Perspectives, 16(1), 346-356.
Retrieved from https://doi.org/10.1016/j.tmp.2015.09.007

PODIUM Sport, Leisure and Tourism Review | S3o Paulo | v.12 | n. 2 | p. 335-366 | maio/ago. 2023
355



https://periodicos.uninove.br/index.php?journal=podium&page=index
https://creativecommons.org/licenses/by-nc-sa/4.0/
https://core.ac.uk/download/pdf/233174264.pdf
http://dx.doi.org/10.2139/ssrn.3623404
https://doi.org/10.18226/21789061.v12i3a02
http://dx.doi.org/10.36397/emteia.v10i1.240016
https://link.springer.com/book/10.1007/978-3-319-61412-0
https://link.springer.com/book/10.1007/978-3-319-61412-0?noAccess=true
https://link.springer.com/book/10.1007/978-3-319-61412-0?noAccess=true
https://doi.org/10.1108/JMD-11-2017-0358
https://doi.org/10.1016/j.jhtm.2019.10.004
https://doi.org/10.1186/1471-244X-8-68
https://doi.org/10.1016/j.jhtm.2018.07.004
https://doi.org/10.1079/9781780648330.0083
https://doi.org/10.1016/j.tmp.2015.09.007

a2

Correia, A. M. S. S., & Pereira, Y. V. (2023, maio/ago.). Entrepreneurship and disasters in the tourism sector

Chanyasak, T., Koseoglu, M.A., King, B., & Aladag, O. F. (2021). Business model adaptation
as a strategic response to crises: navigating the COVID-19 pandemic. International
Journal of Tourism Cities, 1(1), 1-20. Retrieved from https://doi.org/10.1108/1JTC-02-
2021-0026

Choudhury, P., Foroughi, C., & Larson, B. (2021). Work-from-anywhere: The productivity
effects of geographic flexibility. Strategic Management Journal, 42(4), 655-683.
Retrieved from https://doi.org/10.1002/smj.3251

Clapp-Smith, R., & Lester, G.V. (2014). Defining the “Mindset” in Global Mindset:
Modeling the Dualities of Global Leadership, Advances in Global Leadership, 8(1),
205-228. Retrieved from https://doi.org/10.1108/S1535-120320140000008017

Collins-Kreiner, N., & Ram, Y. (2020). National tourism strategies during the Covid-19
pandemic. Annals of tourism research. Retrieved from
https://doi.org/10.1016%2Fj.annals.2020.103076

Corbari, S.D., & Grimm, 1. J. (2020). A pandemia de covid-19 e os impactos no setor do
turismo em Curitiba (PR): uma analise preliminar. Atelié do Turismo — Dossié —
Turismo em tempos de Pandemia, 4(2), 1-26. Retrieved from
https://desafioonline.ufms.br/index.php/adturismo/article/view/11284

Crd, S., & Martins, A. M. (2017). Structural breaks in international tourism demand: Are they
caused by crises or disasters? Tourism Management, 63(1), 3-9. Retrieved from
https://doi.org/10.1016/j.tourman.2017.05.009

Cuaton, G. P. (2019). A post-disaster study of a women-led handicraft industry in rural
Philippines. Journal of Enterprising Communities: People and Places in the Global
Economy, 13(4), 489-507. Retrieved from https://doi.org/10.1108/JEC-10-2018-0074

Da Cruz Vareiro, L.M., & De Sousa Pinheiro, T.C. (2017). A Influéncia da crise na escolha
pelo consumidor entre as agéncias de viagens ou operadores on-line. Turismo - Visao e
Acédo 19(2), 220-243. Retrieved from https://doi.org/10.14210/rtva.v19n2.p220-243

Dane, E. (2010). Reconsidering the trade-off between expertise and flexibility: A cognitive
entrenchment perspective. Academy Management Review, 5(4), 579-603. Retrieved
from https://doi.org/10.5465/amr.35.4.z20k579

Denzin, N. K., & Lincoln, Y. S. (2006). Introducdo: a disciplina e a préatica da pesquisa
qualitativa. O planejamento da pesquisa qualitativa: teorias e abordagens. Artmed.

Dias, A., Patuleia, M., Silva, R., Estévdo, J., & Gonzalez-Rodriguez, M. R. (2021). Post-
pandemic recovery strategies: revitalizing lifestyle entrepreneurship. Journal of Policy
Research in Tourism, Leisure and Events, 18(1), 1-18. Retrieved from
https://doi.org/10.1080/19407963.2021.1892124

Dias, A. L., Silva, R., Patuleia, M., Estévéo, J., & Gonzélez-Rodriguez, M. R. (2022).
Selecting lifestyle entrepreneurship recovery strategies: A response to the COVID-19

PODIUM Sport, Leisure and Tourism Review | S3o Paulo | v.12 | n. 2 | p. 335-366 | maio/ago. 2023
356



https://periodicos.uninove.br/index.php?journal=podium&page=index
https://creativecommons.org/licenses/by-nc-sa/4.0/
https://doi.org/10.1108/IJTC-02-2021-0026
https://doi.org/10.1108/IJTC-02-2021-0026
https://doi.org/10.1002/smj.3251
https://doi.org/10.1108/S1535-120320140000008017
https://doi.org/10.1016%2Fj.annals.2020.103076
https://desafioonline.ufms.br/index.php/adturismo/article/view/11284
https://doi.org/10.1016/j.tourman.2017.05.009
https://doi.org/10.1108/JEC-10-2018-0074
https://doi.org/10.14210/rtva.v19n2.p220-243
https://doi.org/10.5465/amr.35.4.zok579
https://doi.org/10.1080/19407963.2021.1892124

Correia, A. M. S. S., & Pereira, Y. V. (2023, maio/ago.). Entrepreneurship and disasters in the tourism sector

<A

pandemic. Tourism and Hospitality Research, 22(1), 115-121. Retrieved from
https://doi.org/10.1177/1467358421990724

Dobie, S., Schneider, J., Kesgin, M., & Lagiewski, R. (2018). Hotels as critical hubs for
destination disaster resilience: An analysis of hotel corporations’ CSR activities
supporting disaster relief and resilience. Infrastructures, 3(4), 1-19. Retrieved from
https://doi.org/10.3390/infrastructures3040046

Doern, R., Williams, N., & Vorley, T. (2019). Special issue on entrepreneurship and crises:
business as usual? An introduction and review of the literature. Entrepreneurship and
Regional Development, 31(5-6), 400-412. Retrieved from
https://doi.org/10.1080/08985626.2018.1541590

Duchek, S., Raetze, S., & Scheuch, I. (2020). The role of diversity in organizational
resilience: a theoretical framework. Business Research, 3(2), 387-423. Retrieved from
https://doi.org/10.1007/s40685-019-0084-8

Dushnitsky, G. E., Graebner, M., & Zott, C. (2020). Entrepreneurial responses to crisis.
Strategic Entrepreneurship Journal, 14(4), 537-554. Retrieved from
https://doi.org/10.1002/sej.1383

Estevdo, C., & Costa, C. (2020). Natural disaster management in tourist destinations: a
systematic literature review. European Journal of Tourism Research, 25(1), 1-17.
Retrieved from https://doi.org/10.54055/ejtr.v25i.417

Etemad, H. (2020). Managing uncertain consequences of a global crisis: SMES encountering
adversities, losses, and new opportunities. Journal of International Entrepreneurship,
18(1), 125-144. Retrieved from https://doi.org/10.1007/s10843-020-00279-z

Faisal, A., Albrecht, J.N. & Coetzee, W. K. L. (2020). Renegotiating organisational crisis
management in urban tourism: strategic imperatives of niche construction.
International Journal of Tourism Cities, 6(4), 885-905. Retrieved from
https://doi.org/10.1108/1JTC-11-2019-0196

Faisal, A., Albrecht, J. N., & Coetzee, W. J. (2020). (Re) Creating spaces for tourism: Spatial
effects of the 2010/2011 Christchurch earthquakes. Tourism
Management, 80(104102), 1-16. Retrieved from
https://doi.org/10.1016/j.tourman.2020.104102

Faulkner, B. (2001). Towards a Framework for Tourism Disaster Management. Tourism
Management, 22(1), 135-147. Retrieved from https://doi.org/10.1016/S0261-
5177(00)00069-8

Ferreira Austregesilo, W. L. G., Soares, J. R. R., Macedo Castro Gabriel, L. P., & Perinotto,
A. R. C. (2021). Estratégias de marketing para a captacdo e promocgéo de eventos nos
Convention & Visitors Bureau brasileiros. Marketing & Tourism Review, 6(2), 1-25.
Retrieved from https://doi.org/10.29149/mtr.v6i2.7034

PODIUM Sport, Leisure and Tourism Review | S3o Paulo | v.12 | n. 2 | p. 335-366 | maio/ago. 2023
357



https://periodicos.uninove.br/index.php?journal=podium&page=index
https://creativecommons.org/licenses/by-nc-sa/4.0/
https://doi.org/10.1177/1467358421990724
https://doi.org/10.3390/infrastructures3040046
https://doi.org/10.1080/08985626.2018.1541590
https://doi.org/10.1007/s40685-019-0084-8
https://doi.org/10.1002/sej.1383
https://doi.org/10.54055/ejtr.v25i.417
https://doi.org/10.1007/s10843-020-00279-z
https://doi.org/10.1108/IJTC-11-2019-0196
https://doi.org/10.1016/j.tourman.2020.104102
https://doi.org/10.1016/S0261-5177(00)00069-8
https://doi.org/10.1016/S0261-5177(00)00069-8
https://doi.org/10.29149/mtr.v6i2.7034

Correia, A. M. S. S., & Pereira, Y. V. (2023, maio/ago.). Entrepreneurship and disasters in the tourism sector

<A

Filion, L. J. (1999). Empreendedorismo: empreendedores e proprietarios-gerentes de
pequenos negocios. Revista de Administracdo da Universidade de Sao Paulo, 34(2), 5-
28. Retrieved from http://rausp.usp.br/wp-content/uploads/files/3402005.pdf

Finkelstein, S. (2019). Don’t be blinded by your own expertise. Harvard Bussiness Review
97(3), 153-158. Retrieved from https://www.hbsp.harvard.edu/product/R1903L-PDF-
ENG

Fonseca, I. L., & Oliveira, W. A. (2021). Desastres socioambientais, turismo e resiliéncia:
reflexdes sobre o vazamento de 6leo na costa do Nordeste do Brasil. Revista Turismo
em Analise, 32(1),120-140. Retrieved from https://doi.org/10.11606/issn.1984-
4867.v32i1p120-140

Garrido-Moreno, A., Garcia-Morales, V. J., & Martin-Rojas, R. (2021). Going beyond the
curve: Strategic measures to recover hotel activity in times of COVID-19.
International Journal of Hospitality Management, 96(1), 1-12. Retrieved from
https://doi.org/10.1016/j.ijhm.2021.102928

Gialis, S., Dimitris, P., Stergios, S., Alexis, I., & Andes, U. (2019). In what terms and at what
cost resilient? ‘Unregulated flexibilization’ in regional ‘troubled waters’. European
Planning Studies, 28(1), 1-27. Retrieved from
https://doi.org/10.1080/09654313.2019.1677563

Giousmpasoglou, C., Marinakou, E., & Zopiatis, A. (2021). Hospitality managers in turbulent
times: the COVID-19 crisis, International Journal of Contemporary Hospitality
Management, 33(4), 1297-1318. Retrieved from https://doi.org/10.1108/IJCHM-07-
2020-0741

Global Enterpreneurship Monitor-GEM. (2021). Available at:
https://www.gemconsortium.org/about/gem/5 (accessed 15 July 2021).

Global Enterpreneurship Monitor—-GEM. (2023). Available at: Global Entrepreneurship
Monitor 2022/2023 Global Report: Adapting to a "New Normal™ (gemconsortium.org)
(accessed 08 April 2023).

Gomes, C., & Pereira, J. (2016). O Produto Turistico All Inclusive na Ilha de Tenerife,
Espanha: Caracteristicas, problematizacdes e desafios. Revista Turismo em Analise,
27(1), 108-130. Retrieved from https://doi.org/10.11606/issn.1984-4867.v27i1p108-
130

Gonzélez, F. E. (2020). Reflexdes sobre alguns conceitos da pesquisa qualitativa. Revista
Pesquisa Qualitativa, 8(17), 155-183. Retrieved from
https://doi.org/10.33361/RPQ.2020.v.8.n.17.322

Gonzélez-Herrero, A., & Pratt, C. (1998). Preventive marketing for crisis communications in
tourism: Management strategies in the USA and Spain. Journal of Communication
Management, 3(1), 9-25. Retrieved from https://doi.org/10.1108/eb023481

PODIUM Sport, Leisure and Tourism Review | S3o Paulo | v.12 | n. 2 | p. 335-366 | maio/ago. 2023
358



https://periodicos.uninove.br/index.php?journal=podium&page=index
https://creativecommons.org/licenses/by-nc-sa/4.0/
http://rausp.usp.br/wp-content/uploads/files/3402005.pdf
https://www.hbsp.harvard.edu/product/R1903L-PDF-ENG
https://www.hbsp.harvard.edu/product/R1903L-PDF-ENG
https://doi.org/10.11606/issn.1984-4867.v32i1p120-140
https://doi.org/10.11606/issn.1984-4867.v32i1p120-140
https://doi.org/10.1016/j.ijhm.2021.102928
https://doi.org/10.1080/09654313.2019.1677563
https://doi.org/10.1108/IJCHM-07-2020-0741
https://doi.org/10.1108/IJCHM-07-2020-0741
https://www.gemconsortium.org/about/gem/5
https://doi.org/10.11606/issn.1984-4867.v27i1p108-130
https://doi.org/10.11606/issn.1984-4867.v27i1p108-130
https://doi.org/10.33361/RPQ.2020.v.8.n.17.322
https://doi.org/10.1108/eb023481

a2

Correia, A. M. S. S., & Pereira, Y. V. (2023, maio/ago.). Entrepreneurship and disasters in the tourism sector

Gupta, V., & Sahu, G. (2021). Reviving the Indian hospitality industry after the Covid-19
pandemic: the role of innovation in training. Worldwide Hospitality and Tourism
Themes, 13(5), 599-609. Retrieved from https://doi.org/10.1108/WHATT-05-2021-
0065

Gur, F.A., Bendickson, J. S., Madden, L., & McDowell, W. C. (2020). Entrepreneurial
opportunity recognition in the face of disasters. International Journal of
Entrepreneurial Behavior & Research, 26(4), 671-693. Retrieved from
https://doi.org/10.1108/1JEBR-09-2019-0537

Gurtner, Y. (2016). Returning to paradise: Investigating issues of tourism crisis and disaster
recovery on the island of Bali. Journal of Hospitality and Tourism Management,
28(1), 11-19. Retrieved from https://doi.org/10.1016/}.jhtm.2016.04.007

Hao, F., Xiao, Q., & Chon, K. (2020). COVID-19 and China's Hotel Industry: Impacts, a
Disaster Management Framework, and Post-Pandemic Agenda. International Journal
of Hospitality Management, 90(1), 1-11. Retrieved from
https://doi.org/10.1016/j.ijhm.2020.102636

Harrington, R. D. (2021). Natural disasters, terrorism, and civil unrest: crises that disrupt the
tourism and travel industry-a brief overview. Worldwide Hospitality and Tourism
Themes, 13(3), 392-396. Retrieved from https://doi.org/10.1108/WHATT-01-2021-
0008

Hondrio, L. C. da S., Dapper, S. N., Laurini, M., Dias Lopes, L. F., Dalcin, L., Fighera, D., &
Yung, Y. (2020). Interacdo entre usuérios e agéncias de turismo: uma pesquisa na
rede social Facebook. Research, Society and Development, 9(9), 1-32. Retrieved from
https://doi.org/10.33448/rsd-v9i9.6906

Ikeda, A. A. (2009). Reflections on qualitative research in business. Revista de Gestao, 16(3),
49-64 Retrieved from https://doi.org/10.5700/issn.2177-8736.rege.2009.36677

Irvine, W., & Anderson, A. R. (2004). Small tourist firms in rural areas: agility, vulnerability
and survival in the face of crisis. International Journal of Entrepreneurial Behavior &
Research, 10(4), 229-246. Retrieved from
https://doi.org/10.1108/13552550410544204

Ivkov, M., Blesic, 1., Janicevic, S., Kovacic, S., Miljkovic, D., Lukic, T., & Sakulski, D.
(2019). Natural disasters vs hotel industry resilience: an exploratory study among hotel
managers from Europe. Open Geosciences, 11(1), 378-390. Retrieved from
https://doi.org/10.1515/ge0-2019-0030

Jiang, Y., Ritchie, B. W., & Verreynne, M. L. (2019). Building tourism organizational
resilience to crises and disasters: A dynamic capabilities view. International Journal
of Tourism Research, 21(6), 882-900. Retrieved from https://doi.org/10.1002/jtr.2312

Kamalahmadi, M., & Parast, M. M. (2016). A review of the literature on the principles of
enterprise and supply chain resilience: Major findings and directions for future

PODIUM Sport, Leisure and Tourism Review | S3o Paulo | v.12 | n. 2 | p. 335-366 | maio/ago. 2023
359



https://periodicos.uninove.br/index.php?journal=podium&page=index
https://creativecommons.org/licenses/by-nc-sa/4.0/
https://doi.org/10.1108/WHATT-05-2021-0065
https://doi.org/10.1108/WHATT-05-2021-0065
https://doi.org/10.1108/IJEBR-09-2019-0537
https://doi.org/10.1016/j.jhtm.2016.04.007
https://doi.org/10.1016/j.ijhm.2020.102636
https://doi.org/10.1108/WHATT-01-2021-0008
https://doi.org/10.1108/WHATT-01-2021-0008
https://doi.org/10.33448/rsd-v9i9.6906
https://doi.org/10.5700/issn.2177-8736.rege.2009.36677
https://doi.org/10.1108/13552550410544204
https://doi.org/10.1515/geo-2019-0030
https://doi.org/10.1002/jtr.2312

Correia, A. M. S. S., & Pereira, Y. V. (2023, maio/ago.). Entrepreneurship and disasters in the tourism sector

<A

research. International Journal of Production Economics, 171(1), 116-133. Retrieved
from https://doi.org/10.1016/j.ijpe.2015.10.023

Kaushal, V., & Srivastava, S. (2021). Hospitality and tourism industry amid COVID-19
pandemic: Perspectives on challenges and learnings from India. International journal
of hospitality management, 92(102707), 1-9. Retrieved from
https://doi.org/10.1016/j.ijhm.2020.102707

Keown-Mcmullan, C. (1997). Crisis: when does a molehill become a mountain? Disaster
Prevention and Management, 6(1), 4-10. Retrieved from
https://doi.org/10.1108/09653569710162406

Kim, J. E. (2021). Paradoxical Leadership and Proactive Work Behavior: The Role of
Psychological Safety in the Hotel Industry. The Journal of Asian Finance, Economics
and Business, 8(5), 167-178. Retrieved from
https://doi.org/10.13106/jafeb.2021.vol8.n05.0167

Kim, J., & Hastak, M. (2018). Social network analysis: Characteristics of online social
networks after a disaster. International Journal of Information Management, 38(1),
86-96. Retrieved from https://doi.org/10.1016/j.ijinfomgt.2017.08.003

Knoll, C., & Sternad, D. (2021). Identifying global leadership potential, Journal of
Management Development, 40(4), 253-272. Retrieved from
https://doi.org/10.1108/JMD-05-2018-0158

Kraus, S., Clauss, T., Breier, M., Gast, J., Zardini, A., & Tiberius, V. (2020). The economics
of COVID-19: initial empirical evidence on how family firms in five European
countries cope with the corona crisis. International journal of entrepreneurial
behavior & research, 26(5), 1067-1092. Retrieved from
https://doi.org/10.1108/IJEBR-04-2020-0214

Kuckertz, A., & Bréandle, L. (2022). Creative reconstruction: A structured literature review of
the early empirical research on the COVID-19 crisis and
entrepreneurship. Management Review Quarterly, 72(2), 281-307. Retrieved from
https://doi.org/10.1007/s11301-021-00221-0

Kuckertz, A., Bréndle, L., Gaudig, A., Hinderer, S., Reyes, C. A. M., Prochotta, A., ... &
Berger, E. S. (2020). Startups in times of crisis—A rapid response to the COVID-19
pandemic. Journal of Business Venturing Insights, 13(e00169), p. 1-13. Retrieved
from https://doi.org/10.1016/j.jbvi.2020.e00169

Landstrom, H., & Harirch, G. (2018). The social structure of entrepreneurship as a scientific
field. Research Policy, 47(3), 650-662. Retrieved from
https://doi.org/10.1016/j.respol.2018.01.013

Lee, A. V., Vargo, J., & Seville, E. (2013). Developing a tool to measure and compare
organizations’ resilience. Natural hazards review, 14(1), 29-41. Retrieved from
http://dx.doi.org/10.1061/(ASCE)NH.1527-6996.0000075

PODIUM Sport, Leisure and Tourism Review | S3o Paulo | v.12 | n. 2 | p. 335-366 | maio/ago. 2023
360



https://periodicos.uninove.br/index.php?journal=podium&page=index
https://creativecommons.org/licenses/by-nc-sa/4.0/
https://doi.org/10.1016/j.ijpe.2015.10.023
https://doi.org/10.1016/j.ijhm.2020.102707
https://doi.org/10.1108/09653569710162406
https://doi.org/10.13106/jafeb.2021.vol8.no5.0167
https://doi.org/10.1016/j.ijinfomgt.2017.08.003
https://doi.org/10.1108/JMD-05-2018-0158
https://doi.org/10.1108/IJEBR-04-2020-0214
https://doi.org/10.1007/s11301-021-00221-0
https://doi.org/10.1016/j.jbvi.2020.e00169
https://doi.org/10.1016/j.respol.2018.01.013
http://dx.doi.org/10.1061/(ASCE)NH.1527-6996.0000075

<A

Correia, A. M. S. S., & Pereira, Y. V. (2023, maio/ago.). Entrepreneurship and disasters in the tourism sector

Leunbach, D. (2021). Entrepreneurship as a family resemblance concept: a Wittgensteinian
approach to the problem of defining entrepreneurship. Scandinavian Journal of
Management, 37(1), 1-11. Retrieved from
https://doi.org/10.1016/j.scaman.2021.101141

Liu, B., Pennington-Gray, L., & Klemmer, L. (2015). Using social media in hotel crisis
management: the case of bed bugs. Journal of Hospitality and Tourism Technology,
6(2), 102-112. Retrieved from https://doi.org/10.1108/JHTT-08-2014-0036

Lopez, M. F., Anato, M., & Rivas, B. (2004). Impacto de los acontecimientos mundiales en el
turismo. Casos de estudio. Economia, 19(1), 135-165. Retrieved from
http://iies.faces.ula.ve/Revista/Articulos/Revista_19-20/Pdf/Rev19 20FelLopez.pdf

Luksha, P. (2008). Niche Constructions: The process of opportunity creation in the
enviroment. Strategic Entrepreneurship Journal, 2(1), 269-283. Retrieved from
https://doi.org/10.1002/sej.57

Marshall, M. 1., Niehm, L. S., Sydnor, S. B., & Schrank, H. L. (2015). Predicting small
business demise after a natural disaster: an analysis of pre-existing conditions. Natural
Hazards Research, 79(1), 331-354. Retrieved from https://doi.org/10.1007/s11069-
015-1845-0

Melian-Alzola, L., Fernandez-Monroy, M., & Hidalgo-Pefiate, M. (2020). Hotels in contexts
of uncertainty: Measuring organisational resilience. Tourism management
perspectives, 36(100747), 1-14. Retrieved from
https://doi.org/10.1016/j.tmp.2020.100747

Mizrachi, 1., & Gretzel, U. (2020). Collaborating against COVID-19: bridging travel and
travel tech. Information Technology & Tourism, 22(1), 489-496. Retrieved from
https://doi.org/10.1007/s40558-020-00192-0

Monllor, J., & Altay, N. (2016). Discovering opportunities in necessity: the inverse creative
destruction effect. Journal of Small Business and Enterprise Development, 23(1), 274-
291. Retrieved from https://doi.org/10.1108/JSBED-10-2014-0172

Monllor, J., & Murphy, P. J. (2017). Natural disasters, entrepreneurship, and creation after
destruction: a conceptual approach. International Journal of Entrepreneurial Behavior
& Research, 23(4), 618-637. Retrieved from https://doi.org/10.1108/IJEBR-02-2016-
0050

Monteiro, L. R. (2018). Diante da catastrofe. Imagem em movimento, imagem-apagamento e
cemitério marinho. ARS, 16(33), 197-217. Retrieved from
https://doi.org/10.11606/issn.2178-0447.ars.2018.137973

Nakano, T. C., & Wechsler, S. M. (2018). Creativity and innovation: Skills for the 21st
Century. Estudos de Psicologia, 35(3), 237-246. Retrieved from
https://doi.org/10.1590/1982-02752018000300002

PODIUM Sport, Leisure and Tourism Review | S3o Paulo | v.12 | n. 2 | p. 335-366 | maio/ago. 2023
361



https://periodicos.uninove.br/index.php?journal=podium&page=index
https://creativecommons.org/licenses/by-nc-sa/4.0/
https://doi.org/10.1016/j.scaman.2021.101141
https://doi.org/10.1108/JHTT-08-2014-0036
http://iies.faces.ula.ve/Revista/Articulos/Revista_19-20/Pdf/Rev19_20FeLopez.pdf
https://doi.org/10.1002/sej.57
https://doi.org/10.1007/s11069-015-1845-0
https://doi.org/10.1007/s11069-015-1845-0
https://doi.org/10.1016/j.tmp.2020.100747
https://doi.org/10.1007/s40558-020-00192-0
https://doi.org/10.1108/JSBED-10-2014-0172
https://doi.org/10.1108/IJEBR-02-2016-0050
https://doi.org/10.1108/IJEBR-02-2016-0050
https://doi.org/10.11606/issn.2178-0447.ars.2018.137973
https://doi.org/10.1590/1982-02752018000300002

Correia, A. M. S. S., & Pereira, Y. V. (2023, maio/ago.). Entrepreneurship and disasters in the tourism sector

<A

Nguyen, D. N., Imamura, F., & luchi, K. (2018). Barriers towards hotel disaster preparedness:
Case studies of post 2011 Tsunami, Japan. International Journal of Disaster Risk
Reduction, 28(1), 585-594. Retrieved from https://doi.org/10.1016/j.ijdrr.2018.01.008

Nilakant, V., Walker, B., Van, H. K., Baird, R., & De Vries, H. (2014). Research note:
Conceptualising adaptive resilience using grounded theory. New Zealand Journal of
Employment Relations, 39(1), 79-86. Retrieved from
https://search.informit.org/doi/abs/10.3316/informit.676517104077333

Okafor, L. E., Khalid, U., & Burzynska, K. (2022). Does the level of a country’s resilience
moderate the link between the tourism industry and the economic policy response to
the COVID-19 pandemic? Current Issues in Tourism, 25(2), 303-318. Retrieved from
https://doi.org/10.1080/13683500.2021.1956441

Paiva, C., & Santos, N. (2020). Destinos turisticos, crises e catastrofes: Os incéndios de
outubro de 2017. Cadernos de Geografia, 1(42), 5-23. Retrieved from
https://dx.doi.org/10.14195/0871-1623 42 1

Pereira, G. A. P. R., & Costa, J. H. (2016). Flexibilizag&o e precarizagdo do trabalho: um
estudo nas agéncias de viagens em Mossor6/RN (Brasil). TURYDES: Revista sobre
Turismo y Desarrollo local sostenible, 9(20), 1-14. Retrieved from
https://dialnet.unirioja.es/servlet/articulo?codigo=7973063

Perinotto, A., Camarco, J., Braga, S., & Malta, G. (2019). Histdrico e analise da hotelaria de
luxo no Brasil. Revista Iberoamericana de Turismo-RITUR, 9(1), 219-247. Retrieved
from https://dx.doi.org/10.2436/20.8070.01.137

Phengsuwan, J., Shah, T., Thekkummal, N. B., Wen, Z., Sun, R., Pullarkatt, D., ... Ranjan, R.
(2021). Use of Social Media Data in Disaster Management: A Survey. Future Internet,
13(2), 1-24. Retrieved from https://doi.org/10.3390/fi13020046

Pocrifka, D. H., & Carvalho, A. (2014). O éxito do uso do software Atlas TI na pesquisa
qualitativa-Uma experiéncia com analise de conteido. CIAIQ2014, 3(1), 20-25.
Retrieved from https://proceedings.ciaiq.org/index.php/CIAIQ/article/view/422/418

Prayag, G. (2018). Symbiotic relationship or not? Understanding resilience and crisis
management in tourism. Tourism Management Perspectives, 25(1), 133-135.
Retrieved from https://doi.org/10.1016/j.tmp.2017.11.012

Rambaree, K. (2014). Three methods of qualitative data analysis using ATLAS. ti:‘A Posse
Ad Esse’. Retrieved from https://www.diva-
portal.org/smash/get/diva2:868874/FULLTEXTO1.pdf

Ramalho, C. W. N. (2019). Os possiveis impactos dos vazamentos de 6leo nas comunidades
pesqueiras artesanais em Pernambuco: um breve e provisério balanco. Recife: Nucleo
de Estudos Humanidades, Mares e Rios (NUHUMAR) — PPGS/UFPE, 01-05.
Retrieved from https://doi.org/10.13140/RG.2.2.11860.14726

PODIUM Sport, Leisure and Tourism Review | S3o Paulo | v.12 | n. 2 | p. 335-366 | maio/ago. 2023
362



https://periodicos.uninove.br/index.php?journal=podium&page=index
https://creativecommons.org/licenses/by-nc-sa/4.0/
https://doi.org/10.1016/j.ijdrr.2018.01.008
https://search.informit.org/doi/abs/10.3316/informit.676517104077333
https://doi.org/10.1080/13683500.2021.1956441
https://dx.doi.org/10.14195/0871-1623_42_1
https://dialnet.unirioja.es/servlet/articulo?codigo=7973063
https://dx.doi.org/10.2436/20.8070.01.137
https://dx.doi.org/10.2436/20.8070.01.137
https://doi.org/10.3390/fi13020046
https://proceedings.ciaiq.org/index.php/CIAIQ/article/view/422/418
https://doi.org/10.1016/j.tmp.2017.11.012
https://www.diva-portal.org/smash/get/diva2:868874/FULLTEXT01.pdf
https://www.diva-portal.org/smash/get/diva2:868874/FULLTEXT01.pdf
https://doi.org/10.13140/RG.2.2.11860.14726

a2

Correia, A. M. S. S., & Pereira, Y. V. (2023, maio/ago.). Entrepreneurship and disasters in the tourism sector

Raki, A., Nayer, D., Nazifi, A., Alexander, M., & Seyfi, S. (2021). Tourism recovery
strategies during major crises: the role of proactivity. Annals of Tourism Research,
90(103144), 1-4. Retrieved from https://doi.org/10.1016/j.annals.2021.103144

Ratten, V. (2020). Coronavirus (Covid-19) and entrepreneurship: cultural, lifestyle and
societal changes. Journal of Entrepreneurship in Emerging Economies, 6(1), 1-15.
Retrieved from https://doi.org/10.1108/JEEE-06-2020-0163

Ribeiro, F.F., Fonseca, D., & Tapa, S. (2020). A comunicacéo de crise em situacoes de
catastrofe. Revista FAMECQOS, 27(1), 1-14. Retrieved from
https://doi.org/10.15448/1980-3729.2020.1.39496

Rodriguez-Antén, J. M., & Alonso-Almeida, M. M. (2020). COVID-19 impacts and recovery
strategies: The case of the hospitality industry in Spain. Sustainability, 12(20), 85-99.
Retrieved from https://doi.org/10.3390/su12208599

Russell, R., & Faulkner, B. (2004). Entrepreneurship, chaos and the tourism area lifecycle.
Annals of Tourism Research, 31(3), 556-579. Retrieved from
https://doi.org/10.1016/j.annals.2004.01.008

Rutynskyi, M., & Kushniruk, H. (2020). The impact of quarantine due to COVID-19
pandemic on the tourism industry in Lviv (Ukraine). Problems and Perspectives in
Management, 18(2), 194. Retrieved from
http://dx.doi.org/10.21511/ppm.18(2).2020.17

Santos, G. C., O de, Cabral, B. C., O de., Sevilha Gosling, M., & Christino, J. M. M. (2017).
As redes sociais e o turismo: uma andlise do compartilhamento no Instagram do
Festival Cultura e Gastronomia de Tiradentes. RITUR-Revista Iberoamericana de
Turismo, 7(2), 60-85. Retrieved from https://doi.org10.2436/20.8070.01.55

Sandberg, J., & Alvesson, M. (2011). Ways of constructing research questions: gap-spotting
or problematization?. Organization, 18(1), 23-44. Retrieved from
https://doi.org/10.1177/1350508410372151

Seller, M. L. & Laurindo, F.J.B. (2018). Comunidade de marca ou boca a boca eletrénico:
qual o objetivo da presenca de empresas em midias sociais? Gestdo e Producao, 25(1),
191-203. Retrieved from https://doi.org/10.1590/0104-530X2244-16

Shane, S. (2012). Reflections on the 2010 AMR Decade Award: Delivering on the promise of
entrepreneurship as a field of research. Academy of Management Review, 37(1), 10-
20. Retrieved from https://doi.org/10.5465/amr.2011.0078

Shane, S., & Venkataraman, S. (2000). The promise of entrepreneurship as a field of research.
Academy of Management Review, 25(1), 217-226. Retrieved from
https://doi.org/10.5465/amr.2000.2791611

Sharma, A., Shin, H., Santa-Maria, M.J. & Nicolau J. L. (2021). Hotels' COVID-19
innovation and performance. Annals of Tourism Research, 88(1), 1-12. Retrieved from
https://doi.org/10.1016/j.annals.2021.103180

PODIUM Sport, Leisure and Tourism Review | S3o Paulo | v.12 | n. 2 | p. 335-366 | maio/ago. 2023
363



https://periodicos.uninove.br/index.php?journal=podium&page=index
https://creativecommons.org/licenses/by-nc-sa/4.0/
https://doi.org/10.1016/j.annals.2021.103144
https://doi.org/10.1108/JEEE-06-2020-0163
https://doi.org/10.15448/1980-3729.2020.1.39496
https://doi.org/10.3390/su12208599
https://doi.org/10.1016/j.annals.2004.01.008
http://dx.doi.org/10.21511/ppm.18(2).2020.17
about:blank
about:blank
https://doi.org/10.1177/1350508410372151
https://doi.org/10.1590/0104-530X2244-16
https://doi.org/10.5465/amr.2011.0078
https://doi.org/10.5465/amr.2000.2791611
https://doi.org/10.1016/j.annals.2021.103180

a2

Correia, A. M. S. S., & Pereira, Y. V. (2023, maio/ago.). Entrepreneurship and disasters in the tourism sector

Sharma, G. D., Thomas, A., & Paul, J. (2021). Reviving tourism industry post-COVID-19: A
resilience-based framework. Tourism Management Perspectives, 37(100786), 1-11.
Retrieved from https://doi.org/10.1016/j.tmp.2020.100786

Sharma, S., & Kaushik, T. (2021). Aesthetically clean to clinically clean — A study on new
housekeeping practices in Delhi hotels beyond COVID-19 pandemic. Worldwide
Hospitality and Tourism Themes, 13(5), 646-659. Retrieved from
https://doi.org/10.1108/WHATT-05-2021-0069

Silva, A. C. B & Silva, A. C. (2021). Repercussdes do SARS-CoV-2 no turismo e nas
atividades laborais do segmento no cenario brasileiro. Revista Espaco Académico,
20(1), 21-32. Retrieved from
https://periodicos.uem.br/ojs/index.php/EspacoAcademico/article/view/58122

Silva, I. M., Chagas, A. C. C., & Siqueira, S. V. (2012). Caracteristicas de empreendedorismo
internacional no processo de internacionalizagdo: um estudo de caso na empresa
Menendez & Amerino. Revista Eletrénica de Negocios Internacionais: Internext, 7(2),
107-136. Retrieved from https://dialnet.unirioja.es/servlet/articulo?codigo=8190232

Silva, D. L. B. D., Miranda, A. L., & Hoffmann, V. E. (2021). Viva ou Deixe Morrer:
estratégias para o enfrentamento da COVID-19 sob a perspectiva empresarial em Séo
Luis do Maranh&o, Brasil. Revista Brasileira de Pesquisa em Turismo, 15(1), 1-18.
Retrieved from https://doi.org/10.7784/rbtur.v15i1.2203

Sonmez, S. F., Apostolopoulos, Y., & Tarlow, P. (1999). Tourism in Crisis: Managing the
Effects of Terrorism. Journal of Travel Research, 38(1), 13-18. Retrieved from
https://doi.org/10.1177%2F004728759903800104

Spillan, J., & Hough, M. (2003). Crisis Planning in Small Businesses: Importance, Impetus
and Indifference. European Management Journal, 21(3), 398-407. Retrieved from
https://doi.org/10.1016/S0263-2373(03)00046-X

Spisak, B. R., O’Brien, M. J., Nicholson, N., & Vugt, M. (2015). Niche Construction and the
Evolution of Leadership. Academy of Management Review, 40(2), 291-306. Retrieved
from https://doi.org/10.5465/amr.2013.0157

Szumanski, M., Valderrey Villar. F., & Cervantes Zepeda, M. (2021). Multicultural
individuals and their potential to become international entrepreneurs. Thunderbird
International Business Review, 63(6), 735-749. Retrieved from
https://doi.org/10.1002/tie.22236

Taylor, S. J., Bogdan, R., & DeVault, M. (2015). Introduction to qualitative research
methods: A guidebook and resource. John Wiley & Sons.

Teng, Y-M., Wu, K-S., & Lin, K-L. (2020). Life or livelihood? mental health concerns for
quarantine hotel workers during the COVID-19 pandemic. Frontiers in
Psychology,11(1), 1- 4. Retrieved from https://doi.org/10.3389/fpsyg.2020.02168

PODIUM Sport, Leisure and Tourism Review | S3o Paulo | v.12 | n. 2 | p. 335-366 | maio/ago. 2023
364



https://periodicos.uninove.br/index.php?journal=podium&page=index
https://creativecommons.org/licenses/by-nc-sa/4.0/
https://doi.org/10.1016/j.tmp.2020.100786
https://doi.org/10.1108/WHATT-05-2021-0069
https://periodicos.uem.br/ojs/index.php/EspacoAcademico/article/view/58122
https://dialnet.unirioja.es/servlet/articulo?codigo=8190232
https://doi.org/10.7784/rbtur.v15i1.2203
https://doi.org/10.1177%2F004728759903800104
https://doi.org/10.1016/S0263-2373(03)00046-X
https://doi.org/10.5465/amr.2013.0157
https://doi.org/10.1002/tie.22236
https://doi.org/10.3389/fpsyg.2020.02168

h £

x-#

Correia, A. M. S. S., & Pereira, Y. V. (2023, maio/ago.). Entrepreneurship and disasters in the tourism sector

Tito, A.L.A., & Arauljo, M.V.P. (2019). Estudos sobre gestdo de crises no turismo:
abordagens e contextos. Rosa dos Ventos, 11(2), 476-491.
https://doi.org/10.18226/21789061.v11i2p476

Venkataraman, S. (1997). The distinctive domain of entrepreneurship research: An editor’s
perspective. In: Katz, J. & Brockhaus, R. (Eds.), Advances in entrepreneurship, firm
emergence and growth, 3(1), 119-138. Bradford: Emerald Publishing.
https://doi.org/10.4337/9781788114523.00011

Venkataraman, S., Sarasvathy, S, D., Dew, N., & Forster, W. R. (2012). Reflections on the
2010 AMR decade award: whither the promise? Moving forward with
entrepreneurship as a science of the artificial. Academy of Management Review,
37(1), 21-33. Retrieved from https://doi.org/10.5465/amr.2011.0079

Verga, E., & Soares da Silva, L. F. (2014). Empreendedorismo: evolucdo historica, defini¢cdes
e abordagens. Revista de Empreendedorismo e Gestao de Pequenas Empresas, 3(3), 3-
30. Retrieved from https://doi.org/10.14211/regepe.v3i3.161

Volery, T., & Mazzarol, T. (2015). The Evolution of the Small Business and Entrepreneurship
Field: A Bibliometric Investigation of Articles Published in the International Small
Business Journal. International Small Business Journal, 33(4), 374-396. Retrieved
from https://doi.org/10.1177%2F0266242613516139

Wach, K. (2017). Exploring the role of ownership in international entrepreneurship: how does
ownership affect internationalisation of polish firms? Entrepreneurial Business and
Economics Review, 5(4), 205-224. Retrieved from
https://pdfs.semanticscholar.org/91b2/82138eefc8b00d52d2f9a9¢c218be5aa68982. pdf

Wang, S. (2021). COVID-19’s Impact on Chinese tourism industry. Frontiers in Business,
Economics and Management, 1(2), 18-21. Retrieved from
https://doi.org/10.54097/fbem.v1i2.20

World Health Organization. (2020). Considerations for quarantine of individuals in the
context of containment for coronavirus disease (COVID-19): interim guidance, 29
February 2020. Genebra: WHO. Retrieved from
https://apps.who.int/iris/handle/10665/331299

World Tourism Organization. (2021). 2020: Worst Year in tourism history with 1 billion
fewer international arrivals, UNWTO. Retrieved from
https://www.unwto.org/news/2020-worst-year-in-tourism-history-with-1-billion-
fewer-international-arrivals

World Tourism Organization. (2008). Glossary of tourism terms, UNWTO. Retrieved from
https://www.unwto.org/glossary-tourism-terms

Zahra, S. A. (2020). International entrepreneurship in the post Covid world. Journal of World
Business, 56(1), 101-143. Retrieved from https://doi.org/10.1016/j.jwb.2020.101143

PODIUM Sport, Leisure and Tourism Review | S3o Paulo | v.12 | n. 2 | p. 335-366 | maio/ago. 2023
365


https://periodicos.uninove.br/index.php?journal=podium&page=index
https://creativecommons.org/licenses/by-nc-sa/4.0/
https://doi.org/10.18226/21789061.v11i2p476
https://doi.org/10.4337/9781788114523.00011
https://doi.org/10.5465/amr.2011.0079
https://doi.org/10.14211/regepe.v3i3.161
https://doi.org/10.1177%2F0266242613516139
https://pdfs.semanticscholar.org/91b2/82138eefc8b00d52d2f9a9c218be5aa68982.pdf
https://doi.org/10.54097/fbem.v1i2.20
https://apps.who.int/iris/handle/10665/331299
https://www.unwto.org/news/2020-worst-year-in-tourism-history-with-1-billion-fewer-international-arrivals
https://www.unwto.org/news/2020-worst-year-in-tourism-history-with-1-billion-fewer-international-arrivals
https://www.unwto.org/glossary-tourism-terms
https://doi.org/10.1016/j.jwb.2020.101143

Correia, A. M. S. S., & Pereira, Y. V. (2023, maio/ago.). Entrepreneurship and disasters in the tourism sector

Zappe, S., Hochstedt, K., Kisenwether, E. & Shartrand, A. (2013). Teaching to innovate:
Beliefs and perceptions of instructors who teach entrepreneurship to engineering
students. International Journal of Engineering Education, 29(1), 45-62. Retrieved from
https://pennstate.pure.elsevier.com/en/publications/teaching-to-innovate-beliefs-and-
perceptions-of-instructors-who-t

Zhang, Q. (2016). Disaster response and recovery: Aid and social change. Annals of
Anthropological Practice, 40(1), 86-97. Retrieved from
https://doi.org/10.1111/napa.12090

Zhang, Y., Lindell, M. K. & Prater, C. S. (2009). Vulnerability of community businesses to
environmental disasters. Disasters, 33(1), 38-57. Retrieved from
https://doi.org/10.1111/j.1467-7717.2008.01061.x

PODIUM Sport, Leisure and Tourism Review | S3o Paulo | v.12 | n. 2 | p. 335-366 | maio/ago. 2023
366


https://periodicos.uninove.br/index.php?journal=podium&page=index
https://creativecommons.org/licenses/by-nc-sa/4.0/
https://pennstate.pure.elsevier.com/en/publications/teaching-to-innovate-beliefs-and-perceptions-of-instructors-who-t
https://pennstate.pure.elsevier.com/en/publications/teaching-to-innovate-beliefs-and-perceptions-of-instructors-who-t
https://doi.org/10.1111/napa.12090
https://doi.org/10.1111/j.1467-7717.2008.01061.x

